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THE CULINARY INDUSTRY’S SIGNIFICANT FOOTPRINT
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Women in the culinary indusiry
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The culinary world is constantly expanding, and women represent

a significant portion of restaurant owners and employees at all levels.
Women are also highly influential consumers, accounting for 93%

of household food purchases, which underscores the importance

of diversity and inclusion in the industry.

WOMEN IN THE CULINARY INDUSTRY
AS LEADERS AND BUSINESS OWNERS

15.3M

Restaurant industry
employees in 2019.

The Industry is starting to see women as an emerging force,
as “trust” is perceived as the highest regarded benefit of
having women in leadership positions.
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Of half of all restaurants in
the US, women have at least

50% of either full or
- shared ownership.

Restaurants owned and run by women
have grown more than 3x faster than
he overall restaurant industry.
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of food prep workers
in the US are women.
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“Impact: Women's Foodservice Forum.” Impact | Women'’s Foodservice Forum. Accessed November 14, 2019. “Restaurant
Industry 2030." National Restaurant Association. November 5, 2019.“The State of Women in Restaurant and Food
Industry in 2017 Rewards Network. 2017.“Women in the Food Industry.” McKinsey & Company. November 2017.
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